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Your time on the water is precious. You return, season after season to make unforgettable memories, fight a few 
fish, reconnect with friends and re-center yourself. If you count on having this time, you need an outboard you can 
count on to power it. That’s why boaters choose Yamaha for the long run. For life. Because reliability starts here.

THE 
FRIENDSHIPS 
AREN’T THE 
ONLY THINGS 
BUILT TO 
LAST.

REMEMBER to always observe all applicable boating laws. Never drink and drive. Dress properly with a USCG-approved personal floatation device and protective gear.  
© 2022 Yamaha Motor Corporation, U.S.A.  All rights reserved.  1-866-894-1626
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888-272-9838  |  ENGELCOOLERS.COM  | 900 Jupiter Park Drive | Jupiter, FL 33458 | info@engelcoolers.com

PROUD CONSERVATION  
PARTNER OF

CATCH ’EM.  
RELEASE ’EM.  
PASS IT ON.
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REDFISH 
RELEASE 
RESTOCK
CCA Florida’s East Coast Redfish Restocking Iniiaave  

Anglers on Florida’s east coast know that the redfish populaaon has declined in recent years. And at 
CCA Florida, we know that something needs to be done to ensure this iconic fishery is healthy for 
generaaons to come.

We’re working with the Duke Energy Mariculture Center to restock Florida’s redfish populaaon and you 
can help. Phase I of our east coast redfish restocking iniiaave includes the raising and release of up to 
100,000 juvenile redfish, but we can’t do it without you.

WWith your support, we can meet our $100,000 goal, which will fund the equipment, feed and other 
supplies needed to support the effort. Feeding the broodstock and juveniles is a $25,000 annual cost 
alone! Get more informaaon online and donate today.

Corporate partnerships are welcome. Learn more online.

releasethemfortomorrow.org 
DONATE NOW

ccaflorida.org
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One of the most confusing debates in all of fisheries man-
agement these days is the subject of NOAA Fisheries recali-
brating its own historical recreational harvest data (not to be 
confused with the controversy over calibrating state fisheries 
data with federal data – that’s an entirely different recalibration 
controversy). 

In its simplest form, this recalibration is the method by 
which NOAA’s historical recreational harvest data for a species 
of fish is recalculated using improved techniques. The contro-
versy comes because the process often (but not always) yields 
a larger allocation of fish to the recreational sector. These per-
centage shifts can be quite large, but because the process deals 
solely with recreational data, the impact to the commercial sec-
tor is zero in terms of that sector’s poundage quota. Never-
theless, commercial harvesters opposed to any benefit to the 
recreational sector under any circumstances are preparing for 
battle over what should be a routine, automatic adjustment.

To begin, you must understand how NOAA Fisheries has 
collected recreational harvest data and how that process is be-
ing updated. The NOAA Fisheries program for collecting rec-
reational fishing catch data is called the Marine Recreational 
Information Program (MRIP).  MRIP consists of two compo-
nents and the first is the angler intercept portion, where an 
interviewer approaches you at a boat ramp or an ocean pier 
or marina and asks to see your catch, among other questions. 
From this they estimate the Catch per Trip.

The second portion of the survey was done by telephone. 
Someone would call household landlines and ask how many 
times whoever answered went fishing in the past few weeks. 
Not that many years ago, this process was entirely random. 
Surveyors would call coastal households with no indication any-
one there even fished other than the fact that it was a coastal 
household. Recreational licensing systems have narrowed down 
the universe of potential call recipients at least to households 
with a registered angler. The information from this landline call 
would be used to estimate the Number of Trips that anglers 
had taken.

From those two estimates NOAA would use a simple calcu-
lation to estimate the total of what anglers had caught: average 
Catch per Trip multiplied by Number of Trips = Catch. Every 
time you have ever heard anglers accused of catching more 
than their allocation, it has been based on this tenuous multipli-
cation of an estimate by another estimate.

It became clear that the second part of the program - the 
Coastal Household Telephone Survey - was not the best way 
to gather data on trips, simply because people were switch-
ing to cell phone and landline use was declining. It was felt the 
telephone survey was probably under-estimating the number 
of trips.  So NOAA Fisheries tested new methods for estimat-
ing trips and came up with a mail survey as the best method. 
The new method estimated a two- to six-times increase in the 
number of recreational trips, which translated into higher catch 
than previously thought.

This is where the controversy begins. 
Imagine you were managing a fishery with a 100,000-pound 

annual catch limit that was allocated 70 percent recreational 
and 30 percent commercial and, like most fish stocks, there is 
no stock assessment available. That means 70,000 pounds for 
the rec sector and 30,000 pounds for the commercial sector. 
For simplicity’s sake, we’ll say the new information from the 
mailed survey (now known as the Fishing Effort Survey or FES), 
increased the estimated recreational catch by a factor of two. 
That means the new annual catch limit is 170,000 pounds, and 
since every “new” pound in that catch limit came from the rec 
sector, the allocation shifts to 82 percent recreational (140,000 
pounds) and 18 percent (30,000 pounds) for commercial. Af-
ter all, the original allocations were set based on catch history. 
With the new MRIP method, that history, and the resulting new 
allocation, are more accurate.

Though the commercial sector has not lost any pounds of 
harvest in this process, it has not stopped some quarters from 
labeling this recalculation “unfair.” Often the argument is made 
to just apply the old percentages to the new annual catch limit. 
In the example above, that would mean applying the 70:30 ra-
tio to the new limit of 170,000 pounds. That would equate to 
119,000 pounds for the rec sector and 51,000 pounds for com-
mercial. In this scenario, 21,000 pounds has been reallocated 
to the commercial quota even though that sector did nothing 
to justify it. Since the new allocation reflects greater historical 
recreational fishing effort, not giving the entire increase to the 
rec sector actually damages the rec fishery and would result 
in shorter seasons. Giving the entire increase to the rec sec-
tor would almost certainly not result in a longer season for 
most fisheries since the greater allocation is being harvested 
by greater effort. In most scenarios, both sectors would largely 
stay status quo despite the change in allocation. If we don’t give 
those rec fish to the rec sector, we are only setting up the fish-
ery for a management failure by giving the sector actually less 
fish than they had last year. 

For stocks with a stock assessment that calculates an over-
fishing limit, the increase in effort and the resulting increase in 
allocation percentage is not as direct. Most stock assessments 
are full of variable datasets used to determine the status of the 
stock. While the recreational catch and discard data is just one 
dataset among several, it is often among the most robust - it 
would be difficult to do many stock assessments without the 
recreational data. So, two- to six-fold increase in recreational 
catch sends a strong signal that the stock size had to be much 
larger for those fish to be caught. While the change in allow-
able catch might not be as simple as those stocks without an 
assessment, common sense indicates the increase in stock size 
and thus allowable catch was primarily due to the increase in 
recreational catch.

There has also been talk of these recalculations rewarding 
an “unaccountable” sector with more allocation. This implies 
that the recreational sector was catching more fish than it was 

Controversy Brewing at Fishery 
Management Councils
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supposed to, so it should be restrained, not rewarded. This is faulty 
logic that ignores the fact that this change came about solely due 
to a peer reviewed change in the science of how recreational data 
is collected. The increase represents fish that were actually caught 
by the recreational fishery, and those fish had to come from some-
where. What the new process makes clear is that managers have 
never had a clear idea of what anglers were catching or how big the 
population of fish is/was. 

Since the commercial and recreational catch data are often the 
most robust datasets managers have – and are the driving force in 
a stock assessment determining the size of the stock and thus the 
allowable catch – the new process defines a more accurate reality 
in the fishery. 

Recalibrations of this nature dealing with historic data should be 
automatic. Instead, they are poised to be fought over tooth and nail 
and that is a failing of the federal management system. Allocations 
should be managed by a regularly scheduled, certified process that 
looks not only at the most accurate past catch history available but 
also at modern and forward-looking data like economics and de-
mographics. NOAA Fisheries’ reluctance or inability to guide a true 
reallocation process and rely instead solely on decades-old, incor-
rect past catch history for allocations means that recalibrations like 
this are subject to intense battles. 

With recalibrations expected for every fishery under federal 
management, there is a lot at stake in this process for recreational 
anglers. 

Fixing recreational  
data should be  

straight-forward,  
but it’s not.
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Following a recent contribution of 
$150,000, Duke Energy Florida announced 
it is donating an additional $100,000 to 
Coastal Conservation Association Florida 
(CCA Florida) − the state’s leading orga-
nization dedicated to marine fisheries con-
servation, education and advocacy. 

The recent donation was announced at 
CCA Florida’s Manatee County Chapter 

Banquet and Auction on March 3. The funds 
will add to a previous $150,000 contribu-
tion from Duke Energy and the Duke Ener-
gy Foundation to support CCA Florida’s ef-
forts to bring new reef systems to the Gulf 
of Mexico, as well as test new approaches 
to clean up fish kills after red tide. 

“There is no better time than now to 
invest in environmental organizations like 

CCA Florida, the true champions of ma-
rine conservation in our state,” said Melissa 
Seixas, Duke Energy Florida state president. 
“Duke Energy’s continuous collaboration is 
about so much more than being good en-
vironmental stewards; it’s about supporting 
an organization that we believe will have a 
lasting impact on our communities.”

Duke Energy doubles down on marine conservation 
efforts in Florida with $250,000 donation to  
Coastal Conservation Association Florida

DUKE ENERGY FLORIDA 
SHOWS SUPPORT

a r o u n d  t h e  s t a t e
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CCA Florida and the Mexico Beach Ar-
tificial Reef Association (MBARA) plan to 
deploy a new artificial reef off of Mexico 
Beach later this year, which will include 
the installation of three super reef struc-
tures, 10 grouper disc structures and five 
Florida limestone pyramid structures on a 
nearshore pre-permitted reef site. All three 
reef structure types are easy for boaters to 
find and safer to navigate, making them at-
tractive to fishermen. The mixed array also 
provides greater habit structure diversity, 
which attracts more species of fish. 

“From creating ecosystems to enhanc-
ing fisheries, our work is driven by the pur-
pose to improve Florida’s marine habitat 
for today and generations to come,” CCA 
Florida Executive Director Brian Gorski 
said. “Our efforts are amplified when we 

have community partners like Duke Energy 
and its dedicated staff that believe and in-
vest in our mission.”

Duke Energy Mariculture Center Man-
ager Eric Latimer was also recognized at the 
event for dedicating three decades to re-
plenishing Florida’s fish populations through 
his work at the Duke Energy Mariculture 
Center in Citrus County. In addition, he 
became a CCA Florida Legacy Member, a 
coveted lifetime membership.

As part of a multifunctional and multi-
year process to rebuild and maintain game 
fish stocks, Duke Energy Florida will con-
tinue collaborating with CCA Florida and 
expand its release efforts along the East 
Coast this summer. To date, the partners 
have released more than 100,000 redfish 
and spotted sea trout along Florida’s West 

Coast providing abundant fishing opportu-
nities to recreational anglers. 

Learn more about Eric Latimer, the 
Duke Energy Mariculture Center and Duke 
Energy’s unique collaboration with CCA 
Florida in this article on the company’s il-
lumination website.

Duke Energy Florida
Duke Energy Mariculture Center Man-

ager Eric Latimer was also recognized at 
the event for dedicating three decades 
to replenishing Florida’s fish populations 
through his work at the Center in Citrus 
County. In addition, he became a CCA 
Florida Legacy Member, a coveted lifetime 
membership.

Company adds to previous contribution of $150,000 
with additional $100,000 to support fisheries,  
water quality and research.

https://illumination.duke-energy.com/articles/30-years-and-millions-of-fish-later-he-s-still-finding-ways-to-help-florida
https://illumination.duke-energy.com/?_ga=2.74340315.879249643.1646660718-2132341042.1645631396
https://illumination.duke-energy.com/?_ga=2.74340315.879249643.1646660718-2132341042.1645631396
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YOUTH
C C A  F L O R I D A

A Look At The

SCHOLARSHIP PROGRAM

CURRENT FLORIDA HIGH SCHOOL SOPHOMORES
AND JUNIORS ARE ENCOURAGED TO APPLY

APPLICATIONS OPEN MARCH 1

Summer 2022

APPLY NOW

https://ccaflorida.org/event/ysp/
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P R O G R A M  O V E R V I E W

Tour Duke Energy

Mariculture Center

Take a Fishing Trip

Visit CCA Office

Hands On Habitat

Project Experience

Visit to Mud Hole

Custom Tackle

Presentations about

Advocacy,

Entreprenuership,

Business, and more

Special Guests

Swiming and Paddling

Florida Springs

Compete in Speeches and

Debates 

Beach Cleanup

Visit University of

Central Florida Marine

Biology Labs

Banquet Dinner

and more

*Itinerary Subject to Change

ITINERARY
The CCA Florida Youth Scholarship

Program is an opportunity for Florida

High School students to earn college

scholarships. Students will compete

throughout the week, and  scholarships

will be awarded based on merit,

attention, focus, creativity, speeches,

and more. 

OBJECTIVE

Applications open online on March 1,

2022 and are due by April 15, 2022. 

The 10 finalists will be selected and

notified in May, 2022. Must be a current

Sophomore or Junior. 

Applications consist of a basic

questionnaire, fill in the blank answers,

and an essay on a given topic. 

Please do NOT attempt to submit video

applications, contact CCA staff, or mail

in any items. This will not help your

application. 

Contact Amanda Krpan at

akrpan@ccaflorida.org with any questions

APPLY!



14	 S E A  W A T C H  •  S P R I N G  2 0 2 2



14	 S E A  W A T C H  •  S P R I N G  2 0 2 2 S E A  W A T C H  •  S P R I N G  2 0 2 2 	 15

��������
��	��
������



16	 S E A  W A T C H  •  S P R I N G  2 0 2 2

2022

FOR THE FIRST TIME IN 
THE HISTORY OF FLORIDA 
STAR, CCA FLORIDA, WILL 
LAUNCH THE ANNUAL STAR 
COMPETITION PRESENTED 
BY YAMAHA WITH A TITLE 
SPONSOR. 

http://www.ccaflorida.org/
http://www.ccaflstar.com/
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SPONSORS
West Marine

Yamaha 

Contender

Pathfinder

Spyder Boats

ALTA Equipment  
Company

Duke Energy    

Realtree Fishing

Tigress Outriggers  
& Gear

Custom Gheenoe

Piranha Boatworks

Humminbird

Minn Kota

T H Marine

Power Pole

Discover Crystal  
River

Visit Space Coast

Pure Florida Engelwood 
Beach Punta Gorda

Engel Coolers, The original 
high performance cooler 

Costa

Cannon

NATIVE WATERCRAFT

danco sports

Papa’s Pilar

Florida Marine Tracks

Southeast Environmental 
Solutions, Inc.

Academy Sports +  
Outdoors

Sodium Fishing Gear

Florida Sports Coast

Plantation Inn Crystal River

Bull Bay Tackle

Tailin Toads

Florida Cracker Invitational  
Tournament

Flagler Sportfishing Club

CCA Florida STAR is 
proud to announce 
West Marine as the  
Title sponsor of the 
2022 competition.  
West Marine began  
to support the STAR 
competition beginning 
in 2016. They found 
that it was a great tool 
to educate anglers and 
boaters on conservation 
but also support the 
Florida CCA in preserving 
our marine habitats.
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SP
ON

SO
RS Florida Sportfishing  

Association

Strike Zone  
Melbourne

STAR Brite

SKANU

Electric Bike  
Company

Central Florida  
Marine

LIVE Watersports

Mac Rae’s Resort  
Homosassa

iAngler Tournament  
App 

Road King

Power Tech  
Propellers

Florida Fishing  
Products

Skinny Water  
Marine

AFTCO

STAR Brite

Stream 2 Sea

Reliable Fishing Bags

Kahuna Wagons

Elemental Methods

Barnes & Thornburg

Florida Insider Fishing Report

Reel Animals Television

Guidelines TV

Blair Wiggins Outdoors

Florida Sportsman Radio

Beyond our Shores Foundation

Dolphin Research Program

Ocean Tamer Bean Bags

Anisa Stewart Jewelry

Luna Sea Cush it

Knotty Tails

Talon

Deck Gear

 Mud Hole Rod Building & 
Tackle Crafting

For 2022, West Marine has chosen to 
title the competition in order to increase 
awareness of the companies commitment 
to the conservation of our fishery’s re-
sources for future viability which is so im-
portant to the future of the sport of fishing. 

The West Marine CCA Florida STAR 
competition will kick off on May 28th the 
Saturday of Memorial Day weekend. The 
101-day, summer-long event invites CCA 
members, non-members, anglers and non-
anglers to not only participate and win their 
share of prizes valued at almost $500,000, 
including boats, motors, electronics, tackle, 
scholarships and more but to become citi-

zen biologists and citizen garbologists by 
submitting photos of their catch or garbage 
collected in the STAR app.  But in order to 
win you must take your entry photo on the 
2022 West Marine CCA FL STAR Official 
Measuring device which can be picked up 
for free after May 13th in any West Marine 
store or any of the other STAR distribution 
locations throughout Florida.

The STAR competition is not only a 
wonderful tool to gather catch data, it is an 
awareness tool for conservation, our spon-
sors and CCA Florida.  Launched in 2015, 
the competition has set the bar for other 
fishing tournaments to follow by implement-
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( con t i nued  on  page  20 )

ing conservation friendly alternatives such a 
catch-photo-release format, trash division 
and the removal of invasive species.  Florida 
STAR focuses on conservation with its tech-
nology-based, CPR format and dedicated 
smartphone app which promotes the proper 
handling of species and allows participants 
who are members of CCA and registered 
in the competition to upload photos of their 
catch or trash buckets in the STAR compe-
tition. This eliminates the requirement that 
some traditional tournaments have to har-
vest or capture and transport fish to win.  
CCA Florida also provides access to the 
data collected from the app to other con-

servation organizations and universities to 
help educate the public on the importance 
of protecting Florida’s marine resources and 
for use in their studies on conservation, hab-
itat and stock assessments. 

“In the past seven years, it’s been amazing 
to see STAR participants support conserva-
tion by embracing the Catch, Photo, Release 
format as well as picking up garbage during 
the annual competition” CCA Florida STAR 
Director Leiza Fitzgerald said. “Even more 
exciting, are the habitat projects Florida 
STAR has contributed to plus the awarding 
of $2.1 million in prizes, with $700,000 spe-
cifically awarded in youth scholarships.”

The West Marine CCA Florida STAR 
competition has a division for everyone, 
from the non-angler to the experienced an-
gler. It is comprised of 17 divisions target-
ing 12 inshore and offshore species plus the 
Costa Kick Plastic Trash Division presented 
by Papa’s Pilar which encourages cleanup of 
trash from Florida’s coastal waters. STAR’s 
signature Tagged Redfish Division offers win-
ners the choice of a Contender Boats 22 
Sport, Pathfinder Boats 2200 TRS or Spyder 
Boats FX19 Vapor all powered by Yamaha 
Outboards. For the first two youth anglers 
who win in this division, prizes include a tiller 

https://ccaflstar.com/star-app/
https://ccaflstar.com/tagged-redfish-and-dolphin/
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boat powered with Yamaha Outboard, trailer, 
Minn Kota trolling motor and Humminbird 
electronics. Each of Florida’s coastal coun-
ties will have on average 4 tagged redfish for 
a total of over 160 prize winning fish.  The 
best opportunity to catch one of this year’s 
tagged redfish will be in Brevard, Citrus and 
Charlotte Counties, STAR’s 2022 Destina-
tion Counties which each have 8 tagged red-
fish in their coastal waters. 

For the offshore anglers, the Tigress 
Outriggers and Gear Tagged Dolphin Di-
vision offers one winner a $10,000 cash 
prize. The first STAR registrant and CCA 
Florida member who catches one of the 
tagged dolphin will win. Twenty dolphin 
(Mahi Mahi) will be tagged and released for 
STAR in the lower keys coastal waters of 
Florida by the Dolphin Research program 
implemented by the Beyond Our Shores 
Foundation.

STAR is a family-friendly competition, 
and CCA Florida youth members (ages 
6 to 17) can participate for free. Kids are 
encouraged to submit entries in the Youth 
Scholarship Division presented by Realtree 
Fishing for an opportunity to win one of 
twelve scholarships totaling $100,000. To 
date the Florida STAR competition has 
awarded $700,000 in scholarships to youth 
from all over the state.

Other divisions include the Power Pole 
Conservation Division, Native Watercraft 
Kayak Division and Electric Bike Com-
pany Ladies Division as well as the Yamaha 
Guides which allows guides to participate 
when they are not on a charter for hire. 
Since most division winners are determined 
by a random drawing, it is not about catch-
ing the biggest fish, any size fish can win. 
Remember, it is very simple really, every 
fish you catch between Saturday, Memorial 
Day weekend and Monday, Labor Day of-
fers the CCA member who is registered in 
STAR the opportunity to win their share of 
nearly $500,000 in prizes and scholarships. 
But you can’t win If you are not registered.

Registration is open and anglers who 
register before April 15th will receive a 
raffle entry in the drawing for a new Hewes 
Redfisher with 90 Yamaha and Ameritrail 
trailer which will be drawn on July 21. 

 ... Even more exciting, are the habitat projects 
Florida STAR has contributed to plus the awarding 
of $2.1 million in prizes, with $700,000 specifically 
awarded in youth scholarships. CCA Florida STAR Director  

Leiza Fitzgerald

REGISTER HERE  
FOR STAR 2022  

OR RECEIVE  
ADDITIONAL INFO 

ON DIVISIONS, PRIZES  
AND MORE!

https://ccaflstar.com/tagged-redfish-and-dolphin/
https://ccaflstar.com/tagged-redfish-and-dolphin/
https://ccaflstar.com/tagged-redfish-and-dolphin/
https://ccaflstar.com/
https://ccaflstar.com/
https://ccaflstar.com/
https://ccaflstar.com/
https://ccaflstar.com/
https://ccaflstar.com/
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For more information on STAR, please visit www.CCAFLSTAR.com

Early Bird Promo Now through April 15  
Register for the West Marine CCA Florida STAR competition presented by Yamaha and 

you will receive a FREE entry to the Hewes Redfisher 16 Raffle - a $25 value! STAR 2022 
runs Memorial Day weekend to Labor Day, giving participants 101 days of fishing and the 
chance to win more than $500,000 in prizes and youth scholarships.

As a reminder, start planning your summer fishing trips now and make sure to include 
the STAR 2022 Destination Counties in your adventures! Visit Brevard County (www.vis-
itspacecoast. com), Citrus County (www.discovercrystal river.com) and Charlotte County, 
Englewood/ Punta Gorda (www.pureflorida.com) as each has more tagged redfish than any 
other coastal county!

2022
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CCA FLORIDA  
REACHES  

RESTOCKING  
MILESTONE
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IN JANUARY  
2022, CCA FLORIDA 
REACHED A HABITAT 
PROJECT MILESTONE 
RELEASING 110,000 
REDFISH (6 TO 29 
INCHES) ALONG 
FLORIDA’S WEST 
COAST. 

( c on t i nued  on  page  26 )
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In recent years, the redfish population has 
drastically declined as a result of water quality 
issues and loss of habitat. To counteract these 
effects, CCA Florida partnered with the Duke 
Energy Mariculture Center in 2018 to take a 
proactive approach in habitat restoration,  
focusing on restocking efforts for one of  
Florida’s most sought-after inshore fish,  
the redfish. 

“This is our first redfish release of 2022,  
and we are excited to kick off our restocking 
efforts in Tampa Bay – an area severely  
devastated by redtide,” CCA Florida Executive 
Director Brian Gorski said. “In partnership 
with Duke Energy, every redfish we release  
is a step in the right direction.” 
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CCA Florida’s redfish restocking  
initiative includes a multifunctional and 
multiyear strategy in effort to not only 
rebuild and maintain the game fish stock 
but provide abundant recreational fishing 
opportunities for Florida’s anglers. 

This summer, CCA Florida plans to  
expand its restocking efforts with the 
launch of “Release the East.” Phase one of 
the initiative pledges to raise and release 
100,000 hatchery-reared juvenile redfish 
along Florida’s East Coast in the Indian 
River Lagoon. 

Learn more about CCA Florida’s redfish restocking or donate, visit www.ccaflorida.org/redfish. 
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COMPLETED  
HABITAT  
PROJECTS 1

1.	 CCA/South Walton Artificial Reef  
Association, Inc. Reefs

2. 	 CCA Reef/MBARA
3.	 CCA/Ocean Aid 360 Apalachicola Ghost Trap Rodeo
4.	 CCA/FDEP/Duke Spartina Grass Replanting
5.	 CCA/BCT Billy’s Barge Artificial Reef
6.	 NCBS Lone Cabbage Reef Fish Monitoring
7.	 CCA/UF/IFAS Centipede Bay Oyster  

Reef Restoration
8.	 CCA/Hernando Co. Ghost Ship Reef
9.	 CCA/BCT/Tampa Bay Watch Fantasy Island  

Oyster Restoration
10.	CCA/BCT/Tampa Bay Watch 2D Island Oyster  

Restoration
11.	CCA/FWC Suncoast Youth Conservation Center  

Saltwater Pond
12.	CCA/Ocean Aid 360 Tampa Ghost Trap Rodeo
13	 CCA/UCF De Soto National Memorial Living  

Shoreline Stabilization
14.	CCA/BCT Sean Gucken Memorial Reef
15.	CCA/Sarasota Bay Watch Clam Restoration
16.	CCA/FWC Larry Borden Artificial Reef –  

Manatee County
17.	CCA/Lee County USS Mohawk CGC Reef –  

Veterans Memorial Reef
18.	CCA/BCT/Lee County Punta Rassa Oyster  

Restoration
19.	CCA/BCT/Lee County San Carlos Bay Oyster 

Restoration
20.	LBHS Prop Scar Restoration and Sea Grass Project
21.	CCA Turtle Bay Oyster Reef Restoration

22.	Naples Bay Oyster Restoration Project
23.	CCA Florida Bay Seagrass Restoration
24.	CCA/UNF Florida Bay Turtle Grass Research Project
25.	CCA/No Shoes Reef 4
26.	CCA/BCT Goggle Eye Reef
27.	CCA/BCT Andrew “Red” Harris Foundation Reef
28.	CCA/BCT Andrew “Red” Harris Foundation “No 

Shoes” Reef
29.	CCA/Florida Oceanographic Society Seagrass and  

Oyster Restoration
30.	CCA/MCAC Brause Girls Reef
31.	CCA Curtis Bostick Reef
32.	CCA/Harbor Branch Oceanographic Institute  

Seagrass Restoration
33.	CCA Indian River Lagoon RISSA Seagrass Buoys 

and Oyster Restoration
34.	CCA Spotted Seatrout Acoustic Study
35.	CCA/UCF/NPS Canaveral Nat’l Seashore Indian 

Midden Living Shoreline Restoration
36.	CCA/BCT Lady Philomena Cargo Ship - Volusia 

County Reef Site No. 12
37.	CCA/UCF Tomoka State Park Indian Midden Living 

Shoreline Restoration
38.	CCA/Heineken/UCF Tomoka State Park Indian  

Midden Living Shoreline Restoration
39.	CCA/City of Fernandina Living Shoreline Oyster 

Restoration
40.	CCA/BCT Starship Reef
41.	CCA/BCT Jacksonville River Reef

Since 2010, and in collaboration with the Building Conservation 
Trust, CCA has contributed $820,000 which has been leveraged 
with our partners to over $4,900,000 in habitat projects  
statewide. Join us in these efforts!
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CONSERVATION

TRUST
C C A ’ s  H a b i t a t

ccaflorida.org

3

6

1112

10

16
14

15

17
18
19

20

25
26
28

3132
33

35
36

39

13

40

41

5

8

9
34

38 37

7

4

22

24

2

23

29
30

27
21



30	 S E A  W A T C H  •  S P R I N G  2 0 2 2

ONGOING & 
UPCOMING  
HABITAT  
PROJECTS 1

1.	 CCA/Chochtawatchee Bay/Toadfish Living Shoreline Restoration
2.	 CCA/Duke Energy/MBARA Reef
3.	 CCA/FDEP/Duke Energy/Conservation Corps Spartina Grass Replanting
4. 	 Dr. Bart Carey Memorial Reef
5.	 CCA/Duke Energy/Citrus County Reef
6.	 CCA/Hernando County Bendickson Reef
7.	 CCA/Hernando County Jenkins Creek Living Shoreline 
8.	 CCA/Duke Energy/Pasco County Reef
9.	 CCA/Epic Tails Charters/Watergoat Project
10.	 CCA/Pinellas County Reef
11.	 CCA Phoenix Reef
12.	 CCA John Michael Baker Memorial Reef - Broward County
13.	 CCA Broward Chapter Pilot Oyster Project
14.	 CCA Bob Burton Memorial Reef
15.	 CCA/Sandoway Marine Park Vessel Deployment
16.	 CCA/FWC/Wildlife Florida IRL Eelgrass Restoration
17.	 CCA/BTT/IRL Land Trust Tarpon/Snook Impoundment Tagging
18.	 CCA/Additive Fishing/FWC/UF Indian River Lagoon Clam Restoration
19.	 CCA/Brevard County Artificial Reefs
20.	 CCA/UCF Mosquito Lagoon Oyster Restoration
21.	 CCA Oyster Shell Recycling Program
22.	 CCA/UNF Oyster Restoration Project

Since 2010, and in collaboration with the Building Conservation Trust, 
CCA has contributed $820,000 which has been leveraged with our partners 
to over $4,900,000 in habitat projects statewide. Join us in these efforts!

2
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Ongoing

Upcoming

Coastal Cleanups

Redfish Stock Enhancement  
Locations - Total of 200 Adults 
and 78,650 Juveniles released

Snook Stock Enhancement  
Location - 5,150 Juveniles  
released

Spotted Seatrout Enhancement 
Location - 20,000 Juveniles  
released
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In its continued support of youth education, 
Mud Hole Custom Tackle has joined forces with 
Coastal Conservation Association (CCA) Florida 
as the primary sponsor of the inaugural CCA 
Youth Scholarship Program presented by Mud 
Hole Tackle. Highschoolers with a passion for 
the conservation of Florida’s marine resources 
have the opportunity to compete in an immer-
sive, five-day educational experience with the top 
participants earning college scholarships. 

“Mud Hole has a well-established youth education 
program supporting schools throughout the U.S. and 
around the world. So when CCA approached us about supporting 
this new scholarship initiative, it was a natural fit for us” said Brook 
Oliva, Mud Hole President. “This is logical extension of our ongoing 
partnership with CCA. Both parties are passionate about the health 
of our fisheries and the education of our youth. The Youth Scholar-
ship Program hits both targets.”

High school sophomores and juniors can apply to the program 
through April 15. Ten students will be chosen to participate in the 

June experience and will compete throughout the 
five-day program, with the top three students earn-
ing $3,000, $2,000 and $1,000 college scholarships 
based on merit, attention, focus, creativity, speeches 
and more. Following the June program, all ten par-
ticipants will then have the opportunity to compete 
for one $5,000 Grand Scholarship by starting CCA 
programs in their own communities.

“Our primary goal for the Youth Scholarship 
Program is to help identify, develop and reward the 

conservation-focused leaders of tomorrow,” CCA Re-
gional Director Amanda Krpan said. “Having Mud Hole Cus-

tom Tackle partner with us in the initiative’s first year really gives us 
the boost the program deserves. We are excited to reach students 
throughout the state of Florida and continue to support conserva-
tion efforts in education.”

Applications for The CCA Youth Scholarship Program present-
ed by Mud Hole Custom Tackle are currently being accepted. For 
a program overview, FAQ and instructions on how to apply, visit 
https://ccaflorida.org/event/ysp.

Mud Hole Custom Tackle Joins CCA 
Florida to Bring College Scholarship 
Opportunities to Students
Florida Highschoolers to Compete for $11,000 in College 
Scholarship Funds  

APPLY NOW

a r o u n d  t h e  s t a t e

https://ccaflorida.org/event/ysp
https://ccaflorida.org/event/ysp/
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FISH HOW YOU WANT

ALL DAY

The Power-Pole CHARGE Marine Power Management Station does the work of three devices — a 

traditional battery charger, a charge-on-the-run and an emergency start system — all in one

compact unit. The CHARGE automatically manages your power supply to all of your batteries and 

with the C-Monster app, you can monitor those batteries in real time, giving you the power to fish 

how you want for as long as you need to without having to worry about your power supply. 

For complete details or to find a dealer, go to power-pole.com.
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This past November, we held the 
CCA Florida Knights Chapter Banquet 
& Auction with over 100 guests in atten-
dance at the Bounce House in the Carl 
Black and Gold Cabana Club. The CCA 
Florida Knights Collegiate Chapter has 
only been around for about 6 years but 
has grown immensely and we would 
like to thank Mud Hole Custom Tackle 
for their long-time support in helping 
grow this chapter. This year Mud Hole 
Custom Tackle not only sponsored the 
shirts for the entire crowd, but they 
also sponsored 30 UCF Student CCA 
Memberships allowing for a low-cost 
ticket price which encouraged students 
to attend the annual fundraising banquet 
and get involved with CCA Florida. We 
are very grateful for Tom McNamara, 
Scott Gimbert and the entire Mud Hole 
Custom Tackle Team for their generous 
support and we look forward to many 
more years of partnership! 

sp
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Mud Hole Custom 
Tackle supports  
CCA Knights Chapter!

REGISTER NOW

REGISTER NOW

https://ccaflstar.com/
https://ccaflstar.com/
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CCA BOONE HIGH SCHOOL CLUB 
REELS IN NEW MEMBERS
The CCA Boone High School Chapter is the only CCA 
Florida group dedicated to high schoolers, and was 
established by a young lady angler with an  
unmatched passion for fishing and conservation. 
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CCA BOONE HIGH SCHOOL CLUB 
REELS IN NEW MEMBERS

Chapter President Morgan Asher, an 
avid angler and junior at Boone High 
School, started the CCA Boone Chap-
ter in September 2019. Today, the 
chapter has more than 40 members 

across all grades who are dedicated 
to learning how to protect Florida’s 
marine habitat and supporting CCA 
Florida too.

( c on t i nued  on  page  38 )
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The students meet monthly to discuss 
the latest habitat issues and hear 
from leadership in the environmental 
industry. Students also participate in 
a variety of habitat activities such as 
building cement volcanoes, supporting 

coastal cleanup projects and helping 
with various oyster projects. Addition-
ally, chapter members have also helped 
at local banquets and completed  
administrative tasks at CCA Florida  
headquarters.  

CCA FLORIDA IS THRILLED TO SEE THE GROWTH OF THE CCA 
BOONE CHAPTER AND EXCITED FOR ITS FUTURE.  
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follow
Follow @ccaflSTAR to get the latest updates on the 2022 West Marine STAR competition presented by Yamaha! We’ll share all the tips 
and tricks to help make you a STAR winner this summer! And, we’ll feature our top catches of the week... and it could be yours! 

CCA FLORIDA STAR IS NOW ON INSTAGRAM!
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follow
Follow @ccaflSTAR to get the latest updates on the 2022 West Marine STAR competition presented by Yamaha! We’ll share all the tips 
and tricks to help make you a STAR winner this summer! And, we’ll feature our top catches of the week... and it could be yours! 

CCA FLORIDA STAR IS NOW ON INSTAGRAM!

@ccaflstar
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CONSERVE FLORIDA’S
FISHERIES LICENSE PLATE

THE

Show your support for Florida’s fisheries, coastal habitats and marine resources 
on the road with a “Conserve Florida’s Fisheries” specialty license plate! 

To order the specialty plate, visit RedfishTag.com and complete the online form
or visit your local tax collector’s office 

Online orders will be processed by our partners at the Indian River County Tax Collector’s
office. Arepresentative will contact each purchaser to complete the transaction.

Personalized (vanity) plates orders can also be purchased online or in person Personalized (vanity) plates orders can also be purchased online or in person 

Funds from the sale of this license plate support protecting and enhancing saltwater marine
resources, expanding habitat restoration efforts and promoting coastal environmental education

For additional information, please visit REDFISHTag.com

REDFISHTag

REDFISHTag
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“Because of John’s 
strong background in 
finance and accounting, 
he was CCA’s reliable 
life preserver to rescue 
the accounting depart-
ment and to interview 
and break another new 
person in to carry on 
the bookkeeping.  How 
many times?  More than 
a handful but less than 
both hands and both 
feet.  
Before going to  

meetings, John always 
studied the agenda to 
see if there was any-
thing special he had 
to prepare for.  He was 
always ready when the 
meeting started.  
John taught CCA  

management that of all 
the things we had to 
deal with, cash was king 
and without it, we were 
in trouble.  
He was both inwardly 

and outwardly proud of 
the accomplishments of 
CCA.
Let us never forget his 

sense of humor and his 
smile.  He could light up 
a meeting.”

—- Cary Kresge 



44	 S E A  W A T C H  •  S P R I N G  2 0 2 2

 A proud sponsor of

$1 is donated to the Coastal Conservation Association 
for EVERY box of Coast Vodka purchased at ABC.

Your Coast Vodka purchase supports efforts to help 
restore Florida’s fragile marine resources, including 
reef development, shoreline stabilizations, and the 
planting of hundreds of acres of saltmarsh, seagrass 
beds and mangroves.

Coast Vodka is 100% recyclable and made in Florida.

PUSH. PULL. POUR. PROTECT.

Ingredients
JALAPEÑO PESTO SAUCE:
½  c fresh basil
½  c fresh cilantro
¼  c fresh mint
1  large jalapeño, seeded and quartered
1  garlic clove
½  yellow onion, quartered
½  c grated Parmesan cheese
¼  c fresh lime juice
½  tsp salt
½   tsp ground black pepper
½  c extra virgin olive oil

REDFISH: 
6  redfish filets
1-2  tbsp Cajun seasoning
1 tbsp vegetable oil

PASTA:
1 lb penne pasta
¼ c crumbled goat cheese
Salt and pepper

GARNISH:
Crumbled goat cheese  
Fresh basil, chopped

Directions
JALAPEÑO PESTO SAUCE: Place the basil, cilantro, mint, jalapeño, 
garlic, onion, Parmesan, lime juice, salt, pepper and olive oil in a large 
food processor. Pulse and blend until all ingredients are finely processed 
and thoroughly incorporated into a sauce. Set aside.

REDFISH: Season your filets on both sides with a light dusting of Cajun 
seasoning. Add oil to a large nonstick skillet over medium high heat. 
Once hot, add the filets and cook through, about 4-5 minutes per side. 
Remove from heat. In the skillet, break up the filets into large flakes/
chunks with a spatula or fork. Set aside.

PASTA: Cook the pasta according to box directions, reserving 1 cup of 
its cooking water before draining.

Toss together the pasta with ¼ cup of the cooking water, three-fourths of 
the pesto sauce and half of the flaked, cooked redfish. (Add more of the 
pasta water or pesto sauce if the pasta seems dry.) 

Finally, gently fold in the remaining flaked redfish and crumbled goat 
cheese. Season with salt and pepper if needed.

Serve immediately on a plate or in a bowl, garnish with additional 
crumbled goat cheese and fresh chopped basil. Serves 4-6.

Redfish Jalapeño Pesto Pasta

RECIPE & PHOTOS BY HEATHER PETEREK |  CATCH, COOK, EAT
JOINCCA.ORG/RECIPES 

In this recipe we kick up the heat on a classic pesto with jalapeño and kick up the wow-factor with fresh redfish. This 
redfish Jalapeño Pesto Pasta is an easy, family-style meal perfect to share with your favorite spice-loving people.  
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STORESTORESTORESTORESTORESTORERUNRUNRUNRUNRUNRUN
STARTSTART

STORESTORESTORESTORESTORESTORESTORESTORERUNRUNRUNRUNRUNRUNRUNRUN
STARTSTARTSTARTSTART

Start up 
with ease. 
Every time.

Run faster, 
cleaner, 
smoother.

Store with 
confidence 
between use.

+PROTECTION PERFORMANCE+PROTECTION PERFORMANCE
WWW.STARTRON.COMWWW.STARTRON.COM

+PROTECTION PERFORMANCE



46	 S E A  W A T C H  •  S P R I N G  2 0 2 2 S E A  W A T C H  •  S P R I N G  2 0 2 2 	 47

STORESTORESTORESTORESTORESTORERUNRUNRUNRUNRUNRUN
STARTSTART

STORESTORESTORESTORESTORESTORESTORESTORERUNRUNRUNRUNRUNRUNRUNRUN
STARTSTARTSTARTSTART

Start up 
with ease. 
Every time.

Run faster, 
cleaner, 
smoother.

Store with 
confidence 
between use.

+PROTECTION PERFORMANCE+PROTECTION PERFORMANCE
WWW.STARTRON.COMWWW.STARTRON.COM

+PROTECTION PERFORMANCE

ccaflorida.org

Contact Adam Miller at (941) 270-0895

VACATION HOME  
SITTING EMPTY?
Let CCA Help Fill Your Unused Weeks

We host events  
throughout the year  
and can keep your  
property full.

Our members are your 
target audience.

Whether you need  
to fill one week or 50,  
we can help.

$ 5  F R O M  T H E  S A L E  O F  E V E R Y  C C A  B Y  A F T C O  P R O D U C T  I S  D O N A T E D

T O  F U N D  C C A  C O N S E R V A T I O N  E F F O R T S .  A V A I L A B L E  N O W  A T  A F T C O . C O M .

CCA  SOL IDO  SUN  MASK
U P F  4 0  B L O C K S  9 7 . 5 %  O F  T H E 

S U N ’ S  H A R M F U L  U V  R A Y S .

M O I S T U R E  W I C K I N G  F A B R I C  K E E P S 

Y O U  C A L M ,  C O L L E C T E D  A N D  D R Y.
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CCA FLORIDA PET CLUB

By joining the CCA Florida Pet Club*, your pet 
will support Florida’s marine fisheries, habitat, 
waterways, coasts and more. Join us as we  
continue to work toward enhancing  
these resources and Florida’s fishing future.  
Invest in the CCA Florida Pet Club  
and your pet will receive:

AN EXCLUSIVE CCA  
FLORIDA PET BANDANA
THE OFFICIAL CCA FLORIDA PET 
CLUB CERTIFICATE
*Please Include Name of Pet in “Order Notes” upon Checkout

The CCA  
lorida Pet Club  

for Florida’s 
four-legged  
fish friends!

https://ccaflorida.org/product/petclub/

APRIL 2022
April 14
Lake County Banquet and 
Auction

April 22
Orlando BBQ

April 28
Broward County Banquet 
and Auction

MAY 2022
May 7-June 18
Sarasota Tarpon  
Tournament

May 12
Big Bend Banquet  
and Auction

May 14
Naples Banquet  
and Auction

May 19
Homestead Banquet  
and Auction

May 28-September 5
The West Marine STAR 
Competition presented 
by Yamaha

JUNE 2022
June 2
North Brevard Banquet 
and Auction

June 19
19th Annual Inter
Chapter Challenge

AUGUST 2022
August 19
Pasco Banquet  
and Auction

SEPTEMBER 2022
September 1
Space Coast Banquet 
and Auction

September 15
Gainesville Banquet  
and Auction

September 15
South Palm Beach  
Banquet and Auction

September 23
Sarasota Banquet  
and Auction

September 29
Pensacola Banquet  
and Auctio

For additional information, please contact Amanda Krpan at akrpan@ccaflorida.org. 

SAVE THE DATE

mailto:akrpan@ccaflorida.org
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Register for the West Marine CCA Florida 
STAR competition presented by Yamaha 
and you will receive a FREE entry to the 
Hewes Redfisher 16 Raffle - a $25 value!

Youth
Scholarship
Program

A one-week, 
 educational program
for rising high school
Juniors and Seniors. 

Your donation
makes a difference.

Donate today at
CCAFlorida.org!

DONATE NOW
Log on to  

ccaflorida.org 
and choose from 
our regionalized 

directory of Florida 
guides who support 
CCA’s conservation 

initiatives.

Looking For  
A Guide?

JOIN  
TODAY

ccaflorida.org

As a CCA Florida Life, Heritage 
or Legacy member, you help 

support Florida’s marine  
fisheries, habitat, waterways, 

coasts and more. Join us as we  
continue to work toward  

enhancing these  resources and 
Florida’s fishing future. 

LEARN MORE

2022

REGISTER HERE 

https://ccaflorida.org/product/youth-scholarship/
https://www.joincca.org/membership/
https://ccaflstar.com/?gclid=CjwKCAjwopWSBhB6EiwAjxmqDamgN5hhTVu68ue4HtSQZBtyhcWRZhFH30PIpa7oeAHOrDNInSQykhoCWLoQAvD_BwE
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